by | Aileen Kirkham 1. Dragon Slippers by Jessica Day George (Bloomsbury, 2008) . Props: women' s blue slippers/shoes. Imagine how you'd feel if your aunt offered you as a sacrifice to a dragon. Creel, a savvy orphan, manages to escape such a fate and journeys to the kingdom' s royal palace where a prince recognizes her bravery, and she discovers that her simple blue slippers may be the key to defending her country from invasion. 2. Hamster Magic by Lynne Jonell (Random House, 2012). Props: fur (a handful from grooming your dog or from a stuffed animal is fine). It' s tough being the smallest kid in a family, but laughter and chaos ensue when the littlest family member voices her desires aloud, and she is overheard by a wish-granting hamster. The child starts growing fur, and her siblings do everything they can to hide her from their parents and other disastrous scenarios until they can undo the magic. 
The Program
• Introduce the program by displaying and explaining "The Publisher' s Payoff." Divide the class in two and have children be ready to chant their parts.
The Publisher's Payoff (Student Group 1: Representing Publishing House)
It' s a great book, yes it' s true. The title must be perfect, too! (Librarian: Representing Booksellers) I've got to sell it, yes I do. A good title calls out to you! (Student Group 2: Representing Readers) I want to buy it, yes I do! The title' s cool-I'll read it through!
• Briefly discuss with students how focused publishing houses are on picking titles that will appeal to specific audiences: children, middle graders, young adults, and adults. In the minds of the publishers and the other booksellers, when it comes to making a book appealing, the title is a critical concern, along with the cover, text, and illustrations. • Display the "Pick the Bestselling Titles!" visual.
Using the groups from the chant, explain to the students that they are now divided into two competing publishing companies (Group 1: Best Books Ever Publishing House; Group 2: Awesome Reads Publishing House). Their houses must use their editing and marketing talents to select the titles of books that will become bestsellers. They must take turns selecting the best titles by reading the "rough draft titles" from the left column, and then choosing titles that will have more appeal.
Only uncover one Rough Draft Title at a time, but display all the Bestselling Titles. Alternate turns between groups, and play the game like baseball: Students must raise their hands; if they call out an answer, the other publishing house gets an extra turn. They have three tries (or strikes), to match the title. After each title is matched correctly, draw a line between the matching titles so they are not used again. Then, hold up the appropriate prop and give a mini-book talk (include the synopsis provided, if you wish) When you have finished matching all the titles, tell students that they can fill out their forms to enter the book reservation drawing for titles that interest them. (You may want or need to explain why you're determining who is next on the reservation list in this way, rather than entering their names into the computer.) Tell them that when a book comes back, you will draw a new name, check the book out to that name, and put it in their teacher' s mailbox. (After I check the book out to a student, I tape that slip to the book so they know why they're getting it, and the teacher knows who is receiving the book.) Pass out pencils, scissors, and a form to each student. Have kids complete the form and drop their slips into the various boxes. 
